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20214 95,382%
> Consumer Insight, Invight Panel& F£2 ZE ALO|E 2| & 2020 104.208%
20194 101,145%
20184 93,2309
o 2017 96,213
20154 105,672
2014 1018219
> E-mail survey 20134 101,701
20121 95,0129
20114 97,356%
2009 91,129%
2008 95472%
200744 105,149%
> Usage & Attitude & CEQ (Consumer Experienced Quality) 20061 106,088%
20054 139,825%
20044 171499%
> 20214 7€ 2003'4 118,195%
| 20024 129,277%'_
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